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Abstract

Represent a social networking one manifestation of interactive within
the revolution of modern technologies of communication, or the so-
called new media, practiced through which users are all interactive
activities participatory freely, so that you no longer limited to being a
communication tools and to exchange views and entertainment between
individuals and groups through thousands of applications provided by
the public users, but exceeded according to specialists to constitute one
of the most important tools for interactive media, continues through
which millions of people who brought them together common interests;
as it allows these networks to its users to comment freely and share files
and photos and share videos, create blogs, send messages, and conduct
real-time conversations.

The Facebook one of the pillars of social networking, and despite the
delay in television in general and news in particular, benefit from the
CIEMAT the latter, especially the interactive but it did not come out of
this context, was launched this research in order to know the use of
recent Tfaalath, by knowing the identity of and the number of users and
concerns at the level of pages and how the exploitation of this interactive
virtual space, as well as the cause of their resort to him through the
problem of searching how to use the television news channels for
interactive social networking Facebook the cases of the BBC and F24.

One of the main findings of the research, is that television news cases of
F24 and the BBC has imposed its presence on social networks to take
advantage of this virtual space, the abundance of its opportunities to
attract new audiences for their services and information products, and to
strengthen its position in the eyes of these its presence by means later, as
well as for communication and interaction with the viewer and the
public to hear their views and grievances, and provide a means to
support a television news channels to use these networks to the optimal
use by the media organizations concerned.



2011






BBC F24






< N M ¥ 1 ©



.BBC F24

)
- (1)(
950 (2012 )
2012 60
BBC F24

JEI gl Aaitiy (b seen (g Lty Ao ld ol

(14)



ral Ju el
LS btia Jadl JLaiVL Caailal e 3l g eJifinal) GBS g a8 gl) 3 Gy Jifans

BBC F24
"BBC" n F24 n
n n IIBBclI n F24II _ 1
" BBC F24 -2

"F24 " Laox Gl LAl e ey Gedll” Cladia geddiie Blay (aS 3
¢ agiillal () garinn 5 Cab i aial e Aol € Lueg Weindia e "BBC "

n n _ 4

(15)



BBC F24

(16)

. n BBCII

|IF24I|



2011

2012

BBC "

BBC

F24"

F24

15

(17)

29
2011

15



2012

"BBC" F24

BBC F24

(18)



pixel

" scroll

IIBBCII IIF24II n n

Q)"

view

Dimensions

) (Front Page)

(19)



/
" pixel -
( ) properties
. word count “ “word
( ) “ flash” -
( )
( ) -

(Link Title)
( )
BBC F24
( ) B)c.

(20)



BBC F24

BBC

F24
3413

F24

OF

(21)

BBC

3666

(..

(4)

:L’interactivité

Feedbak

)

2012



:Interaction

(6)."

1995
.2002- 1999
mark zuckerberg " "
2003
' ' 2005

(22)



(23)

Wall 1

. Pokes 2
Status -3
Notes -4
(7).
. (Multimédia )

Multiple Media
(



(..

)

(...)

Hypermedia
(...) Hypertext

(8)." Interactive multimedia "

: (User)

9).

(24)



(10)".

(11).

(25)



(12) .

(407)

(26)

(459)

%80



45

(13)

(Sally McMillan) — -3

(27)



n

" yahoo

yahoo 108

(28)



206

L (14)

(29)

.(15)



ol g2

st 2l Angiall Ay Rl
-1
14.00 2012/05/14/ Www.m3n4.net
-2
287 .286 2005 2

sl G peads 2012 dpeadl Gl )l CUAT W) sasdl iagle -3
é}o&&;\.ﬁ;ﬁ‘ M‘)Aﬂg.m.n)j\ é}d\ws‘)Ju\@m&y‘h})ﬁy‘

e, 2012/05/13 | &% e albl www . lobservatoiredesmedias.com
bl Gl a5 14:30 Al

197 -4
( ) -5
.14 2007 61
-6
.18 2000
7- ARENE, Karbiniski. Facebook and the technology revolution, NEW
YOURK: Spectrum Puplications ,2010,PP45.
-8

.3 2005

(30)



52 1999 1

12 1998

http://www.abegs.org

25 2007
-10
136 2011 1
11
-12
2003
) -13
(
2012 06 06

14- Mc Millan , Sally, Who Pays For Content : Funding In Interactive

Media, Journal Of Computer- Mediated Communication ( JCMC), jcmc/
vol4 / 1ssue 1 / mc millan.html accessed 14-03-2012

.2000

(31)

-15



SLaiaY) Jual 5 S g Ay LYY A g A1) ol )

(S Jual gl @l -1

Caddiaad) o o 5l 52,0 ) 1.0 sl e o ol siSH JEDY) -2
Ao ol eladay) Jual il A4 -3

Sy Jual gl Gl 9 g AL C Ade i) -4

.(BBC 5 F24 ) 4 LAY 43 gy 3800 ) g8 _5

S laiaY) Jual g3l Auds ) ¢ g A (a oy LAY ) g8 JUE) -6

(32)



six degress.com

My space.com
2003

(2).

(33)

1-1

(1) .

2-1



(5)

(6) .

3-1

Nearbie
. (3)
Tributes
300

.(4)
(

IMedix
(
LinkedIn

(34)



Expert Points

4-1
toptenreviews.com
MySpace
Facebook
Orkut " "
Yahoo! 360 S
(7).
toptenrevi
o Ladalylt Jeat @l Sl atadt E_. 2 © ews
m L psdFacebook
W s aTwitber 1
1 FdMetlog
e

(35)



myspace bebo

facebook

tagged.com

(8)

%100

.9)

facebook

(36)

5-1

. Facebook

webmarketinggroup



(10). LinkedIn

IMedix

(37)

(11):



"so3ad"

0.2

1.0 1.5 1.0
1.5

2.0

(12) :

2012

War”?” II3II
0.1

2.0
(static) html

(38)

43

II2|I



AJAX

2.0
1.0

2.0 :

RSS

1.0

2.0

r"n-
;
|E-'

: FOO Camp
2.0

(39)



2.0

1.0

2.0

2.0

2.0

(40)

** -

2.0

2.0

:2.0

2.0

2.0

1-2



ssdd ss Delicious

2.0
AJAX RSS
XSLT XML
CSS XHTML
2.0
2.0
) 2.0 iTunes
(
iTunes
2.0
2.0

(41)



Delecious

2.0 : °
ATOM RSS

Service Hackability
Adsense Google

2.0
:2.0 2-2
: (13)
XML
XML
XPath Atom RSS AJAX
2.0
‘Web Services
2.0 Services Web

(42)



Google eBay
API
Google

(14).WSDL XML/RPC SOAP

2.0
Delecious

HTML

Tags RSS

(43)



2.0

2.0
Tags
2.0
2.0
RSS CSS 2.0
APl XML
2.0
2.0 3-2
2.0
0.2 1.0
(15).2.0

(44)



2.0

1.0

2.0

1.0

2.0

(45)




: RSS)

(

13

(46)

***

:Facebook

1-3




Face Match "

17) (...

.2003

4

(16).

Hot or Not
2003 28
thefacebook.com

(47)

2-3



(18) .

2004
2004
the
200000 2005 facebook.com
2005
26
2006
2008 (35).
(19).
3-3
500000

2004
" 12.7

(48)



2005
(20).
2006
.21)
1 2015
' (23)
500 300

(49)

27.5 "

3.63

2005 19

28

750

2006

(22)

2007

2007

(24)



60

3.75

(27)

2008

(25) 2008

" (26)

(50)

(..

)

2007

240

2007

1.6

24

15



Cascading Style HTML
(29)

(51)

(28).

Wall

Pokes

Photos

Status



2007

2006

Photos

60

200

200

(52)

News Feed



22

"Chat"

Gifts

(58).

Marketplace

Photos

.(30)
Facebook Notes
2006
2008 7
Comet
2007 8
1.00
2007 14

(53)



Marketplace
.(31)

"Facebook Beta" 2008 20

"Wall'  "Mini-Feed"

2008 11 .2008
.(32)

5-3

24 Facebook Platform
2007

Facebook Markup Language
Gifts
Marketplace
Events

Video

Scrabble Chess

(54)



(..

)

f8

(34)

2007
Facebook Platform
2008 23 F8
.400.000 33.000
2008
2008 2007
.2004
2011
800
2011

(55)

timeline profile

(35)



:iPhone (

2007 Facebook iPhone
20084 s IPhone
1.5
"Facebook for iPhone" IPod Touch iPhone
(36) .2008
6-3
" " .2008
2008 132.1
117.6 " "
2007 2006
(37). 14
73 36
2007 " 100

(56)



"People's Voice Award"

2006

.2008

iPod

.(38)

2012

800

)

babo ) mea iy (Sl (83 3

&Bsa (A Gty

i) e laiay) Jaal 5

2012 ple & 4,4

T
o

Py

[
R R R o

?\.

ﬁﬂ.

2011

2012

SIEETULITTY

i < i~

T T
AR

L.‘-ﬁ = &
o 2

g5
o

o

tP‘x'_‘i

o
¥

<
b

200

2012

350

(57)



293 510
(39).

2009

(40).

%11 2012 2011
2012
136

/-3

2008

2008

(58)

3)



2008

5

2005

2007

(41)."

(42) .

(59)



Facebook : )

2007 7 (Beacon
Beacon 2007 5

(43) " Beacon

) 70.000
shell script (
.2005 14
2008
BBC

(45) .

(60)



Facebook

(46)".

(48)".

(49) .

(47)".

2008

(61)

29



9-3

2011 32
(50).
7.4
2011
71 2008 6
2011 26
27
2011
9
2011
30
4.3
2011
Free

(62)



Fouad

2009
2009 26
45000

10-3

(63)



2.500

6

65

2010

2008

the social network

(51) :

.2008

2008 4dbis> 18

(64)

2004

(50)°



25

2008

.2000

873

2009

(65)

24
22.000

11-3

800



2.0

(52) :

(66)



(67)



(68)



2008

%0.9

(69)



(53).

“‘Downes

(70)

McMillan”

1-4



(54).

"Heeter"

(55).

Heeter

(56)".

(71)



(72)



(57) ".

perceived interactivity :

(58)’

(73)



(59)"...

(60)°

(61)"...

(74)



(75)

1990



24 BBC

(62) .
BBC 1-5
British ) (BBC : ) BBC
(Broadcasting Corporation
1927
.1923
2008
BBC
BBC
)
BBC (
)
BBC (
- BBC 2006 2

2009

(76)



" " BBC

BBC n n
n n 13
BBC 1-1-5
1994 6 BBC
'BBCi' " BBC' " BBC'
( ) 2004
1997 BBC
BBC 2-1-5
BBC
100 233 2007
BBC
BBC
BBC

(77)



BBC

.(63).

24

BBC
F24

80 F24

720
BBC
‘F24
" France 24 :
(
.2006 6
24

(78)

2-5

) F24

2010

1-2-5

F24

F24



2011
16:4

BBC

F24

9

.6:00

24

2010

F24

F24

(64) .

(79)

2-2-5

3-2-5

F24

2010 2
F24
2:00

france24.com



%40
%58
%30
%22 3
%46
%22
%80
%36
%26

(80)

%26

. %20

%82

%22
% .16
%52



%10

%32

% .8

. %56

(65).

(81)

%24
%10

%30
%28



2002 L 1)

144
(2)

220 2010
148 (3)
210 (4)
220 (5)
(6)

32 2007

(7) Owyang, J. (2008). Social network stats: Facebook, Myspace, Reunion. , par
http://www.webstrategist. com/blog/2011/12/09/ 14h social-network-stats-
facebook-myspace-reunion-jan-20

24 16 2011 ( ( (8)

9)Gross, R., & Acquisti, A. (2005). Information revelation and privacy in
online social networks: the Facebook case. Retrieved November 02,
2011, h16 from http://www.heinz.cmu.edu/~acquisti/papers/privacy-
facebookgross-acquisti.pdf

(82)



(10) Cetin, E. (2009). Sosyal lletisim Aglari ve Genclik: Facebook Ornegi.
International Davraz Congress, September, 26-27, Isparta, Turkey. Retrieved
Janyuary 04, 2011, from http://idc.sdu.edu.tr/tammetinler/bilim/bilim15.pdf
(11) Owyang, J. (2008).
Social network stats: Facebook, Myspace, Reunion. Retrieved December
6, 2011, from http://www.webstrategist.

- (12)

85 2011
.96 (13)
1.0 *
2008
o
0.2
(14)
21.00 2012/03/03 ( )
0.2
2.0 (15)

2012/03/ 16 www.aitnews.com
18.00
(16)
.68 2007

**x*x

http//www.wikipidia.com

(17) Zuckerberg «Mark .(Free Flow of Information on the Internet discussions .
Facebook .Retrieved 201 1- 1 I-13 www.wikipidia.org <2 1h24GMT Monday.

(83)



(18) Crook, C. (2008). Web 2.0 technologies for learning: The current landscape
- opportunities, challenges and tensions, Becta. Retrieved December 25, 2011,
from http://partners.becta.org.uk/upload

(19)Tuncay, N., & Uzunboylu, H. (2010). Walking in two worlds: From e-learning
paradise to technologically locked-in. Cypriot Journal Of
Educational Sciences, 54)p, 271-281.

(20) Mazer, J. P., Murphy, R. E., & Simonds, C. J. (2007). I'll see you on
“Facebook”: the effects of computer-mediated teacehr self-disclosure on student

motivation, affective learning and classroom climate. Communication Education,
56 (])p; ]_]7.

dae i) cl il g cibaadll y laladl: JuasVl ba ol oS3 ol i g 50 <yl (2))
98¢ 2005¢24 ¢ Anlidll 4y yadl Hlall ;3 jalall

86 u=a¢ 2000« 1 Acbidall 4y joaall Hlall 13 jalall il sleall S ja g

54 0 4S5 s poan ga ¢ g Sy 48(23)

(24) Lewis, J., & West, A. (2009). ‘Friending’: London-based undergraduates’
experience of facebook. New Media & Society, 11(7), 1209—-1229.

(25) Kolek, E. A., & Saunders, D. (2008). Online disclosure: An empirical
examination of undergraduate facebook profiles. NASPA Journal, 45(1), 1-25.

(26) Lampe, C., Ellison, N., & Steinfield, C. (2008). Changes in use and
perception of facebook. In Proceedings of the ACM 2008 conference on
computer supported cooperative work (pp. 721-730).

(27) Joinson, A. N. (2008). ‘Looking at’, ‘Looking up’ or ‘Keeping up with’
people? Motives and uses of facebook. In Proceedings of the 26th annual
SIGCHI conference on human factors in computing systems (pp. 1027-1036).

(84)



Dl Adls ol deliva Jutiia g JuaiV g Gila gleall b o 6385 ¢l Ble 3 sana (28)
52 pac 2005¢ 18,005 51l 5 pdill )

A480=¢2009 ¢ 82c 3 alall

102 e S5 G g e ¢ Joat) Lin sl € (0Ll (a5 i 55(30)

(31) Kirschner, P. A., & Karpinski, A. C. (2010). Facebook and academic
performance. Computers in Human Behavior, 26, 1237-1245.

(32) Ellison, N. B., Steinfield, C., & Lampe, C. (2007). The benefits of facebook
““Friends:’’Social capital and college students’ use of online social network sites.
Journal of Computer-Mediated Communication, 12(4), 1143-1168.

(33)
.63 2000
www.wikipidia.com *
(34) DeSchryver, M., Mishra, P., Koehleer, M., & Francis, A. (2009). Moodle vs.
facebook: Does using facebook for discussions in an online course enhance perceived
social presence and student interaction? In I. Gibson et al. (Eds.), Proceedings of
society for information technology & teacher education international conference 2009
(pp. 329-336).

(35)Ibid p 177.
(36) Ibid p 55.

(37) Kirschner, P. A., & Karpinski, A. C. (2010). Facebook and academic
performance. Computers in Human Behavior, 26, 1237-1245.

(85)



(38) Ellison, N. B., Steinfield, C., & Lampe, C. (2007). The benefits of facebook
““Friends:’”Social capital and college students’ use of online social network sites.
Journal of Computer-Mediated Communication, 12(4), 1143-1168.

(39) Muise, A., Christofides, E., & Desmarais, S. (2009). More information than
you ever wanted: Does facebook bring out the green-eyed monster of jealousy?
CyberPsychology & Behavior, 12(4), 441-444.

&8 sall aanai s Ale il 3 bl o g IV Adlaall (Ll (550 iyl (41)
235 (= 2005¢ 14 ¢ 20l Ay paall Hlall 23 el

62-63 1=¢1996¢ 1h ¢ cadall o glal Ay jall 13 jalall i yWYI 4SS celen (ald (42)
93 a8 B aa e ¢ g padll Juadd (43)

122 G Giladl g el (e (44)

(sl s paall saliadl Hla oY) il steall L 5 655 ¢ bl (31501 2 2Dle (45)
36 u=¢ 2000¢ 2=

(46) Munoz, C., & Towner, T. (2009). Opening facebook: How to use facebook
in the college classroom. In |. Gibson et al. (Eds.), Proceedings of society for
information technology & teacher education international conference 2009 (pp.
2623-2627).

(47) Young, A. L., & Quan-Haase, A. (2009). Information revelation and internet
privacy concerns on social network sites: A case study of facebook. In
Proceedings of the fourth international conference on communities and
technologies (pp. 265-274).

Baaaiall Juai¥l By eopald Agd cumd o a)lSle Vs o Ll | gl )8 (48)
77-56 2504 uac 2005¢ 2hadebilall o 8l lay e Hla gl "haagile”

(86)



(49) Heiberger, G., & Harper, R. (2008). Have you Facebooked Astin lately?
Using technology to increase student involvement. In R. Junco, & D. M. Timm

(Eds.), Using emerging technologies to enhance student engagement. New
Directions for Student Services, Issue 124 (pp. 19-35). San Francisco, CA: Jossey-
Bass.

(50) Joinson, A. N. (2008). ‘Looking at’, ‘Looking up’ or ‘Keeping up with’
people? Motives and uses of facebook. In Proceedings of the 26th annual
SIGCHI conference on human factors in computing systems (pp. 1027-1036).
New York: ACM.

Sl o alall Gilegleal) GlSudy AYLATY) L o 0S5 o oiled) s deaa (51)
65 sac 2001 ¢ ¢1 o cdpanSY

Laala (14030 doa ol 6 o glal) Alaa ¢(Lia o] 533N Alle 5 & gy Gudll)cale Al 2 (52)
12802.2007. ke ¢sl yill

AN G Al A el g5 Ale Wil a5 dluad (o M palial) (pall i (53)
DY e s i 5al Aaalae_piale s Shaclad sai Ao sn sall gl
3822007« Juai¥

o) i palleci V) e jall Canaall b Al il jlaill cu jal) dane duns (54)
L @8se Sle b 4 022009 Ji il 08-07¢" s allal s L o) <5

http://www. nmconf.uob.edu.bh/research.html

aalal) il all cud s 14:14 deld) 1e2012-07-06 du b 4de albl

Buac Biludl aa jall (i (55)

Al jaedaigall g anial) Huleall A jall 43 5 SIV) Adlaalle s ol dasa anls(56)
Aiplaill a slall andejlae Aidale jlanar Aaaladd i o KV Canall (e Al ALlaS
D &8s e 2la 102 e

http://www. nmconf.uob.edu.bh/research.html

Aaalall il el cud 6 14:20 delidl 1e2012-07-06 gl 4dde 4kl

(87)



(57) Michail Antonios ,Interactive media.new yourk :springer verlig
,1995,pp12.

Jal A jae S g IV Dle W) g shat ilalal) g Aale Ll aen Le 1Y o) 58 ol 5 (58)
DOl caldl o B A jall 3 3ball @8 5e e #lie 5uacel ) siSall Balgd

http// old.operab.net/ar/mode/40.
Acalall il 3all il 63 «16h15 ¢ 2012-07-06 gl 4dde allal

10 Gae Gl gyl i (59)

Al 28 s Allat Al ;g yall A5 Y1 Adlaal) 3 Aule il s 5 53 Ansii a5 (60)
18 e Jha¥l asle g ddlaiall andic i 68 4) sie tdralaclad g 4y )0 Jall (35l

andcilall dmalaclipaall Juai¥) Jili s & dleléillos gans adls 2ea) sl e (61)
124 5=2010¢ pdle )

S8 =2005 c].lac@j}ﬂ\ gl g_ﬁ)‘d\lj““.d\)n 38 g hliliadllcandl la (62)

gl ade allal cwww.bbecArabic.com 4 baY) Ailwill BBC 5l a8 s (63)
Aaaladl ) jadl Cud iy 18:17 4elldl 1ec2012/02/17

Foh ade Al owww.france24.com L)LYl F24 3@ A (64)
Acalall P el Gl ¢34]9:50 deldl J1ec2012/03/06

LA:\.AS.\ e dnilare Al o iy e\dﬁu\ e Cuaalal) Al clalas) ¢l yall Al (65)
200062.1.4»\.&.»&\ Aaalall e)u:‘j\ 9 adla Al (—a.a.ng B ) gl e

(88)



F24
BBC

F24

.BBC



rc

(90)

100

50



" F24"

BBC F24
15

(91)




BBC F24

2 °
F24
( %)
98 3086
2 57
100 3143

F24
98
%2

(92)




BBC

(%)

97 3588
3 /8
100 3666

%97

%3
BBC

(93)




120%

100%

80%

97% 98%

60% m BBC

HF24
40%
20%

3% 2%
0% 41— S —
fhat ]
4 o
F24 BBC
[ J

(94)




BBC
, F24
BBC
. F24
F24 BBC

(95)



F24
(%)
62 1960
20 640
15 486
3 57
100 3143
F24
% 62
% 20 ,
F24

%2 )

(96)




C BT
m sl
W o g
oA
5 o
F24
F24
%62 ;
%15 , %20
) % 3
(

F24

(97)



BBC

(%)

56 2060

24 870

17 620

3 116

100 3666

BBC
% 56
% 24

% 3

%17

(98)




. % 3

%56

__ISK

s A

BBC

BBC

, % 24
BBC
%17

BBC

(99)



F24 BBC

BBC
, ( ) :
F24
F24 , -
6 °
F24
(%)
31 23
16 12
20 15
25 19
8 6
100 75

F24

(100)




%20 , %38
, % 13 % 19
%10

m AaaYy

m Al

m Adlaal)

F24 7 °
F24 °
. %38
%20 ,

% 19 ,

, %13

(101)



F24

.
BBC
(%)
31 23
16 12
20 15
25 19
8 6
100 75
BBC
%25 , %31
% 20 ,
, % 16

%38

(102)




m Ay

m Al
m Adilaad)
m gl all
A
BBC :8
BBC
: | % 31
%20 | , %25
BBC

(103)




%91

; ’ ) BBC
8 °
F24
(%)

91 68

9 7

100 75

F24

(104)

%9




BBC
(%)

91 68

9 7

100 75

BBC
%91
%9

(105)




100% 100%
100% 91% 100% + 91%
90% 90% -
80% 80% -
70% 70% -
60% 60% A
40% 40% A
30% 30% -
20% qu/ 20% A 0
10% . 10% -
0% T T 1 0% T T 1
seall Gl padll & seadl seall Gl gl & seadl
BBC F24
9 °
BBC F24
BBC F24
%91
[ J

(106)




10

F24
(%)
31 24
52 39
17 12
100 75
24
, % 52
%17 , %52

(107)




11 °

BBC
(%)
36 27
49 37
15 11
100 75

BBC
% 49

% 36

(108)




BBC F24
100% Loov - 100%
80% 0% - —
60% 60% _ L0
40% o 40% 1 o o
W Al W Aol
20% 20% 7 o
0% 0% . . ; ¢ A
7 5 @ 2
¥ ‘(j;}
BBC ; F24 10 °
’ BBC F24 ([ ]
F24
BBC ,

(109)




12

F24
(%)
38 1180
34 1063
28 900
100 3143
F24
. % 34 % 38
% 28

%66

(110)




13 J

BBC
(%)
29 1074
55 2022
16 570
100 3666

BBC
,%55
, %29
%16

(111)




F24 BBC

o (%Yl o (%Yl
F24 11 °
BBC
o
F24 ,
%38
29 %34
) F24 %
(
BBC
, %55
%29
%16
,F24 BBC

(112)




BBC F24

. BBB/F24
F24
14 °
F24
sl

4y Al
%27 851 %1 27| %26 824
%25 799 %0 6| %25 793
%16 486 %1 23| %15 463
%?2 78 %0 12 %2 66
%30 929 - - %30 929
%100 | 3143 %2 68| %98 | 3075

(113)



% 1 % 26
, % 25
%2
15 °
BBC
sl
4 Al
%26 922 %1 20| %25 902
%13 470 %3 117 %10 353
%9 334 %1 38 %8 296
%6 205 %1 23 %5 182
%46 | 1735 - -1 %47 | 1735
%100 | 3666 %5 198| %95 | 3468

(114)




% 1 % 26
% 3 % 10
%1 % 8
5 : %6
1 %
°
F24 BBC
1,2 1,2
1 100% 1 floo%
0,8 / 0,8
0,6 / P 0,6 / —— 52
/ - /47% -
0,4 —_— 0,4 —r— i
0,2 [R25% /30% 0.2 R 25% /
15%
0 - 0 —m—ﬁ—\
Iy PR REY
12 °
BBC F24
BBC F24

(115)




F24 ,

BBC

F24 BBC

16 °
F24

%62 | 1960 %2 73] %60| 1887

%20 640 %0 3| %20| 637

%3 486 %1 16| %15, 470

%2 57 . - %2 57

%100 | 3143 %3 92| %97| 3051

(116)




% 2 % 60
. % 62
% 20
% 1 % 15 ,
% 2
17 °
BBC
%56 | 2060 %1 38| %55| 2022
%24 870 %1 37| %23 833
%17 620 %1 41| %16 579
%3 116 - - %3 116
%100 | 3666 %3 116| %97 | 3550
% 1 % 38 % 56
BBC

(117)




% 16

% 23

% 1
% 1

BBC

[—]00%

—— 5

(

% 3
F24
1,2 1,2
1 [—100% 1
0.8 / 0.8
0,6 60% —— s 0,6
0,4 A / —- 0,4
0,2 / 209 / —— 0,2
0 E e - 0
= 7 ? .3 j? _\ =
NN <, N
5 d;' MRS A U’} :)\?”’A\.
e 4 e 4
BBC F24
F24 BBC
BBC
, ( ) F24
BBC
BBC
F24

(118)

e S




BBC
.F24

18

F24

%88 66| %27| 20| %61| 46
%12 9| %3 2| %9 7
%100| 75| %30| 22| %70| 53
, F24
. % 88
% 27 % 61

(119)




% 3 % 9 % 12
19 °
BBC
%88 66| %21 16| %67 50
%12 9 %3 2 %9 7
%2100 75| %30 18| %70 57
: BBC
. % 88
% 21 % 67
% 3 % 9 % 12

(120)




F24

BBC

1,2

0,8

0,6

0,4

0,2

1,2
/—1-80% 1 /—1-80%
0,8
[ RO Ay
61 - 0,6 —_
e D Y A\ A
;E ! E/
M
0,2 21%
T 3{6 0] 0 T 3{6

)}'.am il 9.1..\.1.ﬁ| E }aguﬁl

)}'.am il 9.1..\.1.ﬁ| E }aguﬁl

BBC F24

.BBC F24 ,

(121)

14 °




20

F24

%38| 1180 %27| 835| % 11| 345

%34| 1063| %13| 400| %21 663

%28| 900| %26| 820 %2, 80

%100| 3143| %66| 2055| %34| 1088

F24

, %26 % 27
%13

%2 %11

21

%

(122)




21 °

BBC

%29 | 1074 %19 714 %10| 360

%55| 2022 %16 602| %39| 1420

%16 570 %9 320 %7 | 250

%100 3666| %44 | 1636| %56| 2030

BBC
, %39
%7 %10
%9 %19
% 16

(123)




F24

BBC

1,2

BBC

.BBC F24

(124)

1,2




F24

3143 3
%89 | %11 | %17 | %52 | %31 | %10 | %13 | %20 | %19 | %38 | %2 | %15 | %20 | %62 | %98 | %2
([ ]
29 15 F24
%2 %98
([ ]
%20 %62 F24
% 15
F24 %2

(125)




F24

%28
%19 ,
% 16
%13 ,
%10
F24
%52
%31
%17
%89
%11

(126)



:BBC

BBC
3666 .
%91 | %9 | %15 | %49 | %36 | %8| %25 | %20 | %16 | %31 | %3 | %17 | %24 | %56 | %97 | %3
BBC J
%3 %97
[ ]
% 56

%24

(127)




BBC

%20

%38

%15

%31

BBC

BBC

% 91

%17

%25

%36

(128)

% 3

%16

% 49



% 9

BBC

F24

(129)



BBC F24

(130)



: F24 BBC

BBC : F24

(131)



BBC F24

(132)



(133)



" BBC F24

-7 =)
BBC F24

(134)



.2007

. 2000 2

2005 ¢1daca)sill 5 pdall o yall: jean o) 1 3B g cilbuiliadlle olia )

.2003
1996 1

. 2000 1:

2005 2 o "
.2002

. 2001 1

Gl g claadlly phldall; Jualyl Lagdel€ ¢ o pd ol g
. 2005¢240¢ Auldll 4 padll lall - 5 jalall ¢ duslaial)

,éb—d\ asanl g dle st gﬁ il 3 A g EN ddlaval) ¢ iy i Ll g )
2005 1% ¢ Anlilll 4y jaall Hlall i3 jalal)

(135)



2011 1

1999 1

.2000

.2000

.2003

.2010

2011

Al jacdigal) g 48N yulaall A ) u 9 A< dBlaallc s il dena anls
pslall andilae Akl jlaua: dadlacdp plldgd g AN Ciaall (e 4dad aublas
.2009¢ 4ankail)

g gal Abat Aol pal) g SN Ablaaal) b Al ile A o 508
DAY & le 5 dalaall andc i 5 A g Aaalaclad gad 4 0 e (394l ddaa
2010¢ a2

.2007

(136)



2000

.3 2005

2007 61
) [ ]
. 1998 (
.16 2011 ( ) .
(
2012/03/03 .

.0.2

o Aren, Karbiniski. Facebook and the technology revolution, NEW
YOURK: Spectrum Puplications ,2010.

o Michail Antonios ,Interactive media.new yourk :springer verlig ,1995.

« Joinson, ‘Looking at’, ‘Looking up’ or ‘Keeping up with’ people?
Motives and uses of facebook. In Proceedings of the 26th annual SIGCHI
conference on human factors in computing systems .New York: ACM.2008.

o Heiberger, G., & Harper.Have you Facebooked Astin lately? Using
technology to increase student involvement. In R. Junco, & D. M. Timm
(Eds.), Using emerging technologies to enhance student engagement.
New Directions for Student Services, San Francisco, CA: Jossey-Bass.2008.

(137)



Young, A. L., & Quan-Haase.Information revelation and internet privacy
concerns on social network sites: A case study of facebook. In
Proceedings of the fourth international conference on communities and
technologies ,2009.

Munoz, C., & Towner, T.Opening facebook: How to use facebook in the
college classroom. In I. Gibson et al. (Eds.), Proceedings of society for
information technology & teacher education international conference ,2009.

Muise, A., Christofides, E., & Desmarais.More information than you ever
wanted: Does facebook bring out the green-eyed monster of jealousy?
CyberPsychology & Behavior,2009.

Ellison, N. B., Steinfield, C., & Lampe.The benefits of facebook
““Friends:’’Social capital and college students’ use of online social
network sites. Journal of Computer-Mediated Communication, 2007.

Kirschner, P. A., & Karpinski, Facebook and academic performance.
Computers in Human Behavior.2009.

DeSchryver, M., Mishra, P., Koehleer, M., & Francis. Moodle vs. facebook:
Does using facebook for discussions in an online course enhance perceived
social presence and student interaction? In I. Gibson et al. (Eds.),
Proceedings of society for information technology & teacher education
international conference .2009.

Ellison, N. B., Steinfield, C., & Lampe.The benefits of facebook
““Friends:’’Social capital and college students’ use of online social
network sites. Journal of Computer-Mediated Communication, 2007.

Kirschner, P. A., & Karpinski. Facebook and academic performance.
Computers in Human Behavior, 2010.

Joinson, A. N. ‘Looking at’, ‘Looking up’ or ‘Keeping up with’ people?
Motives and uses of facebook. In Proceedings of the 26th annual SIGCHI
conference on human factors in computing systems ,2008.

Kolek, E. A., & Saunders, Online disclosure: An empirical examination
of undergraduate facebook profiles. NASPA Journal, 2008.

Tuncay, N., & Uzunboylu, Walking in two worlds: From e-learning
paradise to technologically locked-in. Cypriot Journal Of Educational
Sciences.2010.

Lewis, J., & West, experience of facebook. New Media & Society
‘Friending’: London-based undergraduates’, 2009.

(138)



L ) 555" Vsl padlectun i) e jall Chaaall b dde il laill cujal) dene dnes

JUKYRENPUELR-KVREN
http://www. nmconf.uob.edu.bh/research.html

saled il Al 335 ISIV) aMe )yl il 5 e L) any Lo i 50 258 s

cﬁywt&d‘:\.ﬂjﬁ\ c\)ﬂSﬂ\
http// old.operab.net/ar/mode/40.

2012 .
. www.lobservatoiredesmedias.com
www.wikipidia.com .
. Wwww.bbcArabic.com BBC .
. www.france24.com F24 .

Crook, C. (2008). Web 2.0 technologies for learning: The current
landscape - opportunities, challenges and tensions.
http://partners.becta.org.uk/upload

Zuckerberg Mark.Free Flow of Information on the Internet discussions .

2.0 .
. Www.aitnews.com

Owyang, J. Social network stats: Facebook, Myspace, Reunion. , par

http://www.webstrategist.

e Gross, R., & Acquisti. Information revelation and privacy in online social
networks: the Facebook case
http://www.heinz.cmu.edu/~acquisti/papers/privacy-facebookgross-
acquisti.pdf

Cetin, E. Sosyal lletisim Aglari ve  Genclik:  Facebook

Ornegi.InternationalDavrazCongress,

http://idc.sdu.edu.tr/tammetinler/bilim/bilim15.pdf

Owyang, J. Social network stats: Facebook, Myspace, Reunion., from

http://www.webstrate

(139)



34 1

38 2.0 2

56 3

93 4
F24 BBC

95 5
F24

97 6
BBC

100 7

BBC
102 8
BBC F24
106 9
BBC F24
109 | F24 10
BBC ;
112 11
BBC F24
116 12
BBC F24
119 13
BBC F24
122 14

.BBC F24




34/33| 2.0 1.0 1
91 | F24 2
92 | BBC 3
94 4

F24
96 5
BBC
99 6
F24
101 7
BBC
104 8
F24
105 9
BBC
107 10
F24
108 11
BBC
110 F24 12

(141)




111 BBC 13
114 | F24 14
115| BBC 15
117 | F24 16
118 | BBC 17
120| F24 18
121 | BBC 19
123 | F24 20
124 | BBC 21







()

/-1

/-2




-10







~17
-18
~19
-20
21
22
-23
~24




BBC

B0 e Gl | Gl Gl 538 £D8 A - facebook

BBC ARABIC NETWORK

Ay o Ugiacen 5,098 Tlec| 288,123

sainif L ovs)
A ! il AlEl e .
i o ooy Ugpjali alial 3 Slandl Caall @l
hd Lﬂ.“ 288 l,rj el 3Y Ll goiwls hitp:/fbbe.in/2hOgDV
B B http: //bbc.infwDjt
Listen to radio Welcome wlee Y S s e Areiall Jg=
JSI adlive e Y| AL BBC ARABIC NETWORK L5 .o bl 55 L 2o
aclo 12 s wrE

M' lﬁ EO.r0

Outlook, BBC World Service i &
0gpsS 55 ey ol a2l g poai sle b e e
f e acisl 6,515 Zakirat Iza'a e o
e a.c3] Ao
) http://www.bbc.co.uk/arabic/worldnews/2012/04/120410_under
water_waves.shtml
g adaii

saxcl g Jigs pprbec] Tadl (e 1 5w g;
geadlly kel Sgaall - pdiall - BBC_ArahiC
e Tlgo ¥l Coei
s Sl Afaq - BBC Arabic 4l i i
wriec| I Y
spiiels poliy p—
gleoWl v jpnidly gulnod

; 4 Tech

g @ (41) Lol
BBC ARABIC NETWORK L5 .0 iy a5 Lo s [ o () Goled )
: L 6 1 Sl 5 Goge )

a5 Lund] * (Bals * sl

&l

AClaw 12 150

BBC ARABIC 3 . %l 7L . . Ferhado Ezé Werim Kurdistané

oo bl L'uJ._A.I:)JI_!_nJ:Li BuART El...ﬂ_‘.’ e myaeoll goypadcll el el * adds 44 isg
Loy Loy gl guds sl ol elyjell e uLm.._L.\.u
vl iyl A=Yl s pas l@ag o Gl Sbleol Jgl og=]
wsasladl alell dle ob sus

BT A P |



()
F24

$BA] b ol | Uld] Gl 305 A facebook

B

adgall 9,15 wuiges 24 a9

i oo Ogiasey 2,415 - Tlec] 126,359

Aaigu jaly £LiB
Gyl Allly 24, il 1 BLAN Ay nad )] Aedall ple 0% U
audgall ghyls Cuigo gixl)3

mante carlo
emmire

_9.1.135:,-

alls Cuino woll goiel  Bydilio 29 il BLE el CAlLse i o Al g
™ Ayl prglas
Lo 1 ¥ o i Awsall 50515 Cuigog 24 Gatilnd L8 0 kyly 85,0 Cun ==
Aalaall glyl8 Cugos 24 il 38 o asles] | e u..q ‘;'Is W &by 55 daa

y el Lalgl gélgs oalz.in "Ogs el Glg=YI" s
http:/{f24.my/HY8nUv

S Badliio ol CALe i

. FRANCE 24 English [
o auigeials sls S

a5yLinnd] * Bals * piaiee]

. Chady Chlela .

acesl @l sigali zaliy BN Jigs Gpemo (11) polesl ©4
N I

. ol iiuol] dzeall :

i X
wazel g si0rpls grolip

. 24 Gl s - wpadin P gl sy Cuigen 24 L Ipd LS 0 ayly Al Cand E!
wazesl Mgy pplzs] slBaedl po 2 Tal Jew 2 cpiclw 2 iio

P MuskHourIﬁaﬁMsfﬁb; i wAbl auae el sl éypu_,_.cb,_-,n\_'ngI:t'gJLobgjé_w
b il ROl L _r|)_w'}||

http://f24.my/HYEogk

LS £l B o il we Bl Fo;lo bgdw

eyl 50308 Cuigng 24 Luilnd LD -0 baly A%l g E il ¥ S| Aivio

@ Clolw 3 dio

f24.my
g 40331 slgd¥ Lilog |oide wslords UsuMaiyl
MU pluaiil o bglxo
f24.my
18 3 &Splaiund] * (Galsi * pixsec]

limowan =—n M99V 12 =0 ol



